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do you really type 
each Job right? 

You own an IBM !i Seiectric s? typewriter. Yet it is 
very likely that you are not taking full advantage 
of its value. 

Why? Because the remarkable innovation of 
changing selective typing elements is still so new. 
It takes time to understand why and when to use 
this versatility. 

At least two kinds of typewritten work are pro¬ 
duced in your office. Each one demands a type 
face that either looks different or imprints the 
paper in a special way. For this reason, it ? s a 
good idea to evaluate the qualities of each type 
by the correct standards to be met by the individ¬ 
ual application. 

TYPES FOR . * . 

B Business Correspondence should be distinctive 
and easy to read. 

B Personal Notes should be individualized and 
‘ 'warm/’ 

B Invoicing and Billing should be iarge for clarity. 

■ Carbon Copies should be clean —large, open 

types do not “fill in M as easily as do bold or small 
types. 

.■ Stencils should reproduce clearly; fine line 
types displace stencil wax correctly and eliminate 
broken or cut out letters. 

* Offset Reproduction should be bold for read- 
abiiity; broader types free of small decorative lines 
are best. 

Now, instead of buying a new typewriter for each 
job, you can simply choose new selective typing 
elements. 


USE THE RIGHT TYPE STYLE 

SPEED WORK . . . REDUCE COSTS 

GIVE MESSAGES MORE IMPACT 

SELECTIVE ELEMENT SAMPLES 
















































’’complementary” types 
speed peak load jobs 

When billing piles up or a long report is due, the 
typist is put under strain. Either overtime is neces¬ 
sary or the assignment gets out late. Whether it 
is billing, correspondence or a report, a big job can 
be divided among several typists and finished in 
minimum time ... if you have a variety of type 
styles on hand. 

The secret is that several IBM “Selectric” type 
styles are designed to blend with those found on 
conventional machines. Therefore the output from 
a “Selectric" typing station can be added to that 
of others—whether they use typebars or selective 
elements. 

RELOCATING TYPEWRITERS CAN SAVE MONEY 

Perhaps, in reorganizing the office, you want to 
move a typewriter to a location where a different 
type of work is handled. You can, if it is an IBM 
“Selectric" typewriter. Simply attach a different 
selective element and it is ready to type another 
kind of material . . . with the right appearance. 

Typewriters grow old, as well, and need to be re¬ 
tired to departments where they work fewer hours 
a day. In the past this was'often complicated if 
the application demanded a different type face. It 
was either expensive to replace the typebars or un¬ 
satisfactory to “make do” with the wrong type 
style. 

But in the future, all you need do is pick out the 
right selective element and put the machine to 
work. 

The ease of relocating and converting your IBM 
“Selectric" units means more efficient, money¬ 
saving utilization of your typewriter investment. 

STENCILS TYPING 

Stencil typing operations, where overlays are not 
used, can be improved by using a duplicate Selectric 
element. Since the stencil wax cakes around the let¬ 
ters, the element must be cleaned before it is used 
for any other application. 


SPEED WORK . . . REDUCE COSTS 
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GIVE MESSAGES MORE IMPACT 


SELECTIVE ELEMENT SAMPLES 






















type design 
affects the message 


Every type style you look at was designed to have 
a specific quality. The printer knows this and 
chooses the type style that best creates the mood 
of the words to be printed. With your IBM 
“Selectric” typewriter; you now have at your com¬ 
mand this long-accepted principle of printing — 
that the effect of a message changes importantly 
with its appearance— 


flowing h&fiipt Lh personal 


(Script) 


BOLD FACE IS DRAMATIC 


(Manifold 10 pt.) 


square-serif is contemporary 

(Scribe 12 pt.) 

Changing the selective typing element takes but 
seconds, yet increases the impact of many of your 
messages. 

SPECIAL OFFICE APPLICATIONS 

In sales letters you can emphasize an important 
point simply by changing type styles, A change of 
pace in many other letters or reports, too, makes 
them more attractive and easy to read. 

If publicity newsletters would help your business, 
or if office bulletins would improve morale, now 
you can have them. With a variety of selective ele¬ 
ments on hand you can produce flyers ... house 
organs . . . bulletins . . . quickly, right on your own 
office equipment. Yet they can be as attractive 
and interesting as if turned out by more expensive 
methods, 


SUIT YOUR OWN TASTE 


Previously, you may not have been able to use a 
type face just because you liked it. Or to have 
personal notes typed in an unusual style. Now you 
can enjoy a new luxury—you can have every selec¬ 
tive element that appeals to you. 


GIVE MESSAGES MORE IMPACT 



SELECTIVE ELEMENT S 












10 PITCH TYPE STYLES: 
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12 PITCH TYPE STYLES: 





be used singly or in combination with 
other type styles to add impact to 
correspondence, reports and memos. 


1234567890 


PRESTIGE ELITE 72 


For reports, spirit hektograph and 
photo-offset applications. Corres¬ 
pondence is attractive, too, when 
typed in this functional Elite type 
face. 


ELITE 72 123^567890 

For general use in a wide range of 
applications. Designed to blend well 
with the Elite type style of the IBM 
Standard Typewriter. 


1234567890 


SCRIPT 


For a warm, personal touch -in corret - 
pondence. The. simulated handwriting 
alt>o provider elective change ofi 
pace in memo&y buiietim or fi-tye-U. 



1234567890 


eottvgy the feeling of printed ma¬ 


terial. A weighted type recommended 
for text copy or for correspondence 
where it is preferred. 



SCRIBE > 1234567890 

For reports, manifolding, stencils, 
spirit hektograph and offset appli¬ 
cations. A stylized square-serif 
also distinctive for correspondence. 









for special applications 

THE SYMBOL 12 TYPING ELEMENT 

This element enables you to type more than 88 
mathematical, chemical and legal symbols, as well 
as the Greek alphabet and language accents often 
required for research and special applications. 

cta4>^Xn jkoT-s-sx^Bvia 0tu£i op tt 1 
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THE 1428 ALPHAMERIC TYPING ELEMENT 

With this specially designed type style, optical 
scanning copy that can be read by computers may 
now be prepared right on your IBM “Selectric” 
typewriter. 

ASDFGHJKL+$QUERTYUIOPxZXCVBNn 
t ./12345G7aRD- = ASDFGHJKL+$11L)E 
RTYUlOPxZXCVBNn,./12345L,7flRD 


THE 1428 ALPHAMERIC KEY PUNCH 
SIMULATOR ELEMENT 

In addition to optical scanning applications, this 
element is especially useful for classroom train¬ 
ing in key punch techniques. In upper case posi¬ 
tion, it permits one-hand key punch simulation 
through use of a special 10-key numeric keyboard 
arrangement. 



THE MANIFOLD 72 ELEMENT WITH 
PICA NUMERALS 


This element combines the large upper case alpha¬ 
betic characters of Manifold type with Pica nu¬ 
merals. These numerals vary in alignment —some 
slightly taller, while others descend to below the 
writing line —making both originals and carbons 
easier to read. 

FOR EXAMPLE: 123^567890 


THE MANIFOLD 72 ELEMENT WITH 
MIL-STRIP ZERO 

Similiar to the standard Manifold element, this 
type style includes a diagonal line through the zero 
(0) eliminating any possible confusion between 
letter and number groupings. 










ELEMENTS WITH SPANISH SYMBOLS: 
ADVOCATE, DELEGATE AND SCRIBE 

Three of the IBM “Selectric” type styles are avail¬ 
able for typing communications in Spanish. The 
special symbols included on all three elements are 
the inverted question mark (<L ), acute ( ), and 

upper and lower case tilde N (fj n). 
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